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Abstract 
This research paper attempts to explore the contemporary legal and ethical issues prevailing in 

marketing practices in the pharmaceutical industry in Pakistan. The main focus of this paper is to 

enumerate legal and ethical issues influence the marketing strategy in pharmaceutical industry 

and what are different ways for pharmaceutical companies to address those issues effectively.  

 

Primary research is the main tool for this research which includes interviews of the practitioners 

of the industry.In addition to primary research we will also do some secondary research which 

includes research papers, journals and articles. 

 

This research paper would reveal the legal and ethical aspects of marketing in pharmaceutical 

industry in Pakistan and would help to evaluate the significance of the legal and ethical measures 

prevailing in Pakistan for the said industry.Moreover this research paper would become a basis 

for understanding the regulatory environment of pharmaceutical-business in Pakistan and would 

identify the gaps/issues which should be addressed by the regulator. 

 

This research paper is based on the partial data collection and findings may not cover the whole 

subject area. This subject can be re-explored by further research and development. 

 


