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energy should be used to propel our ships
and our industry, but nowadays fishing
and oil and gas operations must coexist.
To achieve a harmonious coexistence it’s
essential a good understanding between
both sides and takes steps to minimize
the negative impact of oil operations on
fishing industries, as well as to adopt,
jointly and individually, measures to
protect the marine environment to en-
sure the sustainability of marine re-
sources. Since its creation in 2007, the

Integrated Maritime Policy (IMP) has
sought to enhance sustainable develop-
ment and to protect the marine environ-
ment by facilitating the cooperation of
all maritime players across sectors and
borders.

Pakistan should implement these
frameworks and regulations to fulfill the
SDG14 ”The below Water” which aims to
sustainably manage and protect marine
and coastal ecosystems from pollution,
as well as address the impacts of ocean

acidification. Enhancing conservation
and the sustainable use of ocean-based
resources through international law will
also help mitigate some of the challenges
facing our oceans. Leading to economic
prosperity and taking Pakistan a step
ahead towards the direction of the blue
economy.

Writer is a maritime researcher at National
Institute of Maritime Affairs/NCMPR

N ielsen in collaboration with
the Institute of Business
Administration (IBA)

Karachi’s Career Development Center
(CDC) launched an educational market
research initiative for graduating stu-
dents titled Neilsen Academy at the Main
Campus. The ceremony was attended by
students, faculty members, research
professionals and experts.

The program, comprising of both
coursework and fieldwork aims to not
only equip students with the necessary
knowledge required to excel in the
workforce but will also provide them the
opportunity to learn about the latest
research dynamics from experts in the
field.

“Through our collaboration with
Nielsen, we are excited to provide our
students a platform where they can test
their potential by utilizing their educa-
tional learning in challenging practical
scenarios,” remarked Associate Dean Faculty of Com-
puter Science (FCS) IBA Karachi, Dr. Sayeed Ghani. He
further added, ”It is important for them to understand
how market research takes place, especially in our local

NIELSEN AND IBA CDC OPENS NIELSEN ACADEMY FOR STUDENTS

context, by differentiating how academic research is dif-
ferent from actual market research”.

While addressing the students at the launch, Opera-
tions Lead, Nielsen, Moutasim Ehsan said, ”It is a privilege

for us to work alongside IBA to bring
something unique for these students
by helping them build their skill set
and gaining insights on the evolving
role of market research in today’s
world as well as in Pakistan”.

Nielsen Academy is part of Nielsen’s
community outreach efforts to offer
young soon-to-be professionals with
the opportunity to complement their
academic experience with practical
insights by engaging them in an in-
teractive learning process with mar-
ket research professionals.

The launch concluded with an in-
teractive Q and A session with stu-
dents on research areas, sector
growth, and market potential.


